2

Wednesday, February 4, 2026
Morton County News Journal

Community

C Ou ntry Fe St Continued from page 1 ; é— .

frontier campground
area. Location chang-
es for the performing
stages, home/craft ven-
dors and parking were
extra reasoning provid-
ed by Shafer into why
the grant money
was ultimately
declined.

“Every year
we’re growing;
every year it’s
getting better an
better, and every

that may attract some
turning heads.

“When you walk in
there and there’s three
stories of suites, it’s
going to be like some-

thing you’ve never seen

66

~ Country Fest Founder, Luke Schafer

hospitality structure
for the Waste Manage-
ment Phoenix Open for
collaboration on this
future project.
“That’s been the

whole vision...ours is

going to be the

same type of con-

cept, obviously in

Every year we're growing; every year it's @ smaller realm of
getting better and better, and every yea
q Wwe're able to bring in new experiences.

¢ it but we’re going
to build that thing
out just like that,
and it’s on its

year we're able to
bring in new expe-
riences,” he said.

“We want to just keep
working on the expe-
rience that we have
[and] improving it. We
already have plans for
more things happen-
ing on the fairgrounds
and improving those
fairgrounds.”

Despite forgoing
the money, big plans
are still on the way,
with this year’s tenth
annual Country Fest
seeing the addition
of a third story to the
popular VIP club suites

before... it’ll be a wow
factor and just a great
experience,” Shafer
stated.

In the coming
years, the two to
three-story VIP club
suites may potentially
be lined up all along
the fairgrounds, cre-
ating a horseshoe-like
design leading to the
main performing stage.

Shafer shared that
he will be meeting with
the same company
that built the 16th-hole

way,” he added.

Attendees who
plan on returning
for the festival in July
can also expect general
improvements to the
festival bowl area, VIP
pit area, and the VIP
Gold package, which is
sold out.

Tickets for NDCF
2026, beginning July 8
until July 11, are still
available for purchase,
with a price increase
occurring on Wednes-
day, Feb. 11.

GIVING BACK: The Mandan Boys Hockey Seniors pose with Mike Peluso at the
annual charity hockey game, Pucks 4 People. Pucks 4 People was started in 2010
by the Braves hockey teams to give back to the community. This year's recipient of
the events proceeds was Mike Peluso. Peluso is a former NHL player, high school
hockey coach, local fishing guide and father of two who has been facing a serious

health battle that left him uninsured and unable to work during peak guiding

season.
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Initiative highlights
urgent needs and
promising pathways for

A yearlong state-
wide research effort
examining the health
and future of local

v/ DO YOU LOVE PEOPLE?
v

DO YOU WANT YOUR COMMUNITY
BUSINESSES TO THRIVE?

news in North Dakota
affirms an industry at a
crossroads—one facing
mounting challenges,
but also significant op-
portunities for renewal,
innovation and commu-
nity partnership.

The Future of Local
News Initiative complet-
ed a comprehensive as-
sessment of local news
conditions in North
Dakota, which included
surveys of newspaper
executives, journalists,
college journalists, news
consumers and resi-
dents of North Dakota’s
“news desert” counties.

The project steering
committee, comprised of
media professionals and
stakeholders, received
the final project report
at a Jan. 28 meeting.
Clear themes emerged
from the research: the
state’s independent
newspapers face rising

local news

costs and shrinking
margins, journalists are
stretched thin, consum-
ers want deeper cov-
erage and more digital
access, news desert
areas with no in-county
newspaper face signifi-
cant information gaps,
and outreach opportu-
nities exist to promote
journalism careers.
“North Dakota’s lo-

cal newspapers have
long served as trusted,
community-rooted
institutions,” says Chris
Gessele, North Dakota
Association of Rural
Electric Cooperatives
(NDAREC) cooperative
development specialist.
“This Initiative not only
highlights the challeng-
es they face, but also
offers a roadmap for
actionable solutions that
can help sustain local
journalism for decades
to come.”

Like what you see?
\Vote Morton County News

\/ DO YOU WANT A FLEXIBLE SCHEDULE?

We are seeking a dynamic and motivated Advertising
Sales Representative who shares our passion for
newspapers and local journalism. The ideal candidate will
have a proven track record in sales, a strong belief in the
value of print media, and the confidence to sell our
products effectively.

Journal as the
official newspaper for

Morton County.

v Fair and accurate coverage

v Highlighting our local communities and schools
v Keeping public notices accessible to everyone
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If you are passionate about local journalism and have
the skills to excel in advertising sales, we want to
hear from you! Please submit your resume and cover
letter to jill@gspublishing.net.




